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10 Steps of a Campaign

ldentify the issue, root causes and evidence base
Establish campaign goal(s) and objective(s)

ldentify key decision makers and those with influence
over issue & root cause

ldentify team’s assets (gifts, skills, and important
relationships) and needs

ldentify potential partners and opposition

Select tactics

Form small teams to oversee various campaign roles
Craft messages (and cater to audience and tactics)
Enact & document selected tactics

10) Measure progress and return to step 6 to adjust tactics

(or step 2 to change target) as needed



“Action Planning Reflection Questions
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